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What we’re going
to cover

 Introduction

 Common terms

 Attitude

 Major Types of Social Media

 Best practices

 Creation





Common Terms

 RSS -

 Tags

 Viral/Word of Mouth

 Creative Commons -

 Transparency

 



RSS

 



Creative
Commons

 Allows people to share content
you have created while
protecting your rights

 Various levels of licensing
available

 www.creativecommons.org



Attitude

 Participatory

 Person-to-person

 Open

 Collaborative



Cluetrain

 



Major Types of
Social Media

 Blogs

 Podcasts

 Social Networks

 Wikis



Blogs

Format

Ease of use

Tools - WordPress,
Blogger, MovableType

Benefits

Mainstream Media



Creating a blog
post



My Blog



Why Blog?
Visibility

Engagement
Trust



Mainstream
Media



Podcasts

Unfiltered voice

On-demand

Audio

Video



Creating Podcasts



Social Networks

 General

 Business

 Niche

 How to engage?
 Groups
 Monitoring



Wikis

Format

Corporate and Public

Tools - SocialText,
JotSpot, Wikipedia

Benefits



Lack of
transparency



Transparency



Transparency
Pays Off



Crowdsourcing



Measurement
Social Media Mining

Social Media Monitoring



Recap

Participation

 Integration

Transparency

Goals



Next Week

 Case studies in:
Business
Government
NGO

 Strategy

 Measurement

 Creation


